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Link to the relevant page on the college website:  

https://www.mirandahouse.ac.in/iqac/satisfactionsurveys.php 

 

ALUMNAE PERCEPTION STUDY 
 

Staying connected with the college 
 

1. Staying connected with the Miranda House Faculty 

 

 
 

About 63 per cent of the alumnae who have graduated are connected with the faculty of the 

college.  

2. Visiting the college campus after graduating 

 

 
About 73.9 per cent of the alumnae have visited Miranda House after graduation; among them, 

7.1 per cent visit frequently. 

 

https://www.mirandahouse.ac.in/iqac/satisfactionsurveys.php
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Cooperation towards rapid future growth of the college 
 

3. Contribution to Miranda House 

 

The alumnae of the college are eager to chip in and support the college in its future growth 

purposes. The majority (50.5 per cent) of the alumnae are willing to contribute to Miranda 

House by providing mentorship, followed by 33.7 per cent as resource persons for experimental 

learning. Apart from this, the alumni are ready to make a diverse range of other contributions, 

including internship/employment opportunities, financial contributions, etc. 
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4. Sponsor a student  

 

 
About 60 per cent of alumnae are willing to sponsor a student of Miranda House. 

 

 

 


